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DEVELOPMENT SERVIGES NIGHT

 Community Development
— Planning Services
— Code Enforcement

— Housing Services
— Building & Safety

* Economic Development
* Public Works (“Infrastructure Night”)




SETTING THE TABLE FOR A MODERN DUBLIN

Indigenous Era | Pre-1820s




SETTING THE TABLE FOR A MODERN DUBLIN

Mexican Settlement | 1830s - 1849




SETTING THE TABLE FOR A MODERN DUBLIN

Gold Rush & Pioneer Era | 1849 - 1878
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SETTING THE TABLE FOR A MODERN DUBLIN
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Transcontinental Railroad | 1878-1896
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Agriculture & Highways | 1896-1940s
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Military Era | 1943-1950s




SETTING THE TABLE FOR A MODERN DUBLIN

A New Suburb Prospers | 1963-1982
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SETTING THE TABLE FOR A MODERN DUBLIN




DUBLIN GENERAL PLAN (Figure 1-1)
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DUBLIN CROSSING
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DOWNTOWN SPECIFIC PLAN
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LAST TEN YEARS OF DEVELOPMENT

* About 6,500 residential units completed.
— Single-family homes and townhouses

— Condominiums and apartments

e Over 1,200,000 square feet of new commercial.
— Retail shopping centers
— Office buildings

 Building Permit valuation of over 2.5 billion dollars




COMMUNITY DEVELOPMENT:
PLANNING SERVIGES




COMMUNITY DEVELOPMENT:
PLANNING SERVIGES

* General Plan and Land Use Policy

* Site Development Review

* Plan Check and Zoning Administration
 California Environmental Quality Act

* Coordination with State and Regional Agencies
* Code Enforcement




COMMUNITY DEVELOPMENT:
THE ENTITLEMENT PROCESS

Initial meetings with City Staff

Develop scope of project

Apply for approvals

Work out issues

Environmental Review may be necessary

Prepare Staff Report/Conditions

Approval may require Public Review and/or Public Hearings
Comply with approvals

Obtain Building Permits
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COMMUNITY DEVELOPMENT:
THE ENTITLEMENT PROCESS

— CITY COUNCIL

 Defines land use vision

* Approves all legislative changes to Planning documents

* Approves all policy documents

 Ultimate appeal body for Planning Commission decisions

— PLANNING COMMISSION

* Recommendation for legislative actions
 Approval body for land use permits
» Appeals body for certain minor entitlements
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COMMUNITY DEVELOPMENT:
CODE ENFORGEMENT
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COMMUNITY DEVELOPMENT:
CODE ENFORGEMENT

* Development Standards
* Property Maintenance
* Sign Enforcement
 Home Occupations

* |noperative Vehicles
 Graffiti Abatement

* Weed Control

* lllegal Construction

* Accessory Uses




COMMUNITY DEVELOPMENT:
HOUSING SERVIGES
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COMMUNITY DEVELOPMENT:
HOUSING SERVIGES

Inclusionary Housing Program
Affordable Housing Finance
First-Time Homebuyer Loan Program
Single-Family Rehabilitation

Key Housing Principles:
— Arange of housing choices for all Dubliners.
— Meet the needs of our local workforce.

— High-quality management and careful resident selection.
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COMMUNITY DEVELOPMENT:
BUILDING & SAFETY

DUBLIN



COMMUNITY DEVELOPMENT:
BUILDING & SAFETY

* Plan Check and Permitting

* [nspection Services

* Code Compliance and Enforcement
* Green Building Standards

* Accessibility

* FEMA Flood Mapping

 Wild Land Interface




ECONOMIC DEVELOPMENT

Better described than defined

Facilitator/ombudsman to business community
— Create jobs, increase revenue and improve quality of life

Competitive
Collaborative

Two main players
— Business

— Government




ECONOMIC DEVELOPMENT

* Top Dublin Businesses

— By Employees — By Generated Sales Tax
* Alameda County * Auto dealers
* Ross Stores Headquarters * Graybar Electric
« MicroDental Laboratories * Target
* United States Government * Lowes
» Safeway * Epicor Software

e Carl Zeiss Meditec
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ECONOMIC DEVELOPMENT

Strengths Challenges
e Location (intersection of 1-580 e Costofland
and 1-680)

e Lack of infrastructure in eastern
* Available, undeveloped land Dublin

« Strong economic base

* Accessibility (BART, freeways,
airports)

* Existing development policies
(Eastern Dublin Specific Plan,

* Development Impact Fees (Sewer,
Water, Streets, Parks, Schools,
etc.) in entire Tri-Valley area

e Competition from Tri-Valley cities

Downtown Specific Plan, etc.) and beyond
* Reputation * Lack of a traditional downtown
experience
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ECONOMIC DEVELOPMENT:
STRATEGY 1

* Continue Efforts to Enhance the Competitiveness of
the City and Maintain a Strong and Diverse
Economic Base

— Action 1: Codify Existing Economic Development
Practices

— Action 2: Create a Comprehensive Marketing and
Branding Plan for the City

— Action 3: Focus Business Visitation Program on High-
Growth Companies

— Action 4: Advance Participation in Regional Efforts
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NEW RESIDENT GUIDE

There's something ryone in this Tri-Valley city with a b
values its roots, whi

b art and a high quality of life. Dublin
mbracing its future.

14 square miles, Dublin is a mixture of rolling hills and seenic flatlands, with extraordinary
s of Mt. Diablo, Donlon F nd Dublin Hills Open Space. As von settle in, ¢ a moment to
i ome of the many services and programs provided in Dublin, and
explone the amenitics Umhuulnlmh to the City’s healthy, nd productive lifestyle,
Learn more about Life in Dublin by visiting !

A Dozen Things o Do in Your First Year

O Cheek n;u\ :““e “o receive City Notifications ST AR A S tae
: S:ng")scgbe 10 Code Red to receive City
emergency alerts
[ Celebrate at the ik L
0 Shop for produce at the W_Mﬂk:
O Meet your neighbors and promote safety by
]omm}, or starting &
o an:le an mgmﬂﬂm for your home o
neighborhoo =R
» Register (or alocal CERT 0
O Attend a City Council Mecting
O Participate in Citizens' Academy )
{7 Visit City Hall and the Mﬂhﬂﬂ

4 ——

THE GUIDE .5y 12005
TO DINING IN OUR

s NEW AMERICAN BACKYARD
'.Wmmmmmk‘ FURRY FRIENDS ARE WELCOME HERE
« Creek Clean Up Dublmhhmlnhnandmndog
-MWW parks, pet specialty stores, restaurants, and
'Wnlkkmm even a hotel that caters to animals.
O Explore Neighborhood Parks Looking for your new best friend? Stop by
{1 Register for Inside Dublin mm 0
 Support nd\y—svonsomdﬂnﬂwm East Bay SPCA, can

be found within Dublin’s borders.
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FISCAL YERR 2014-2015

CITY OF DUBLIN
MISSION

IN THIS ISSUE
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DUBLIN: “THE NEW AMERICAN BACKYARD'
Last year, the Dublin ity Council identified a need to develop a comprehensive
marketing and branding plan for the community of Dublin. More than a slogan or
alogo, a "brand” focuses on sending out a cohesive message and consistent feel that
expresses the unique identity of Dublin, both to members of the Dublin community
and to people located outside of the City’s borders.
As part of the process, members of the community were appointed *
10 serve on a creative team, and efforts were made to survey \
residents, as well as visitors, about the unique attributes of
Dublin. These efforts were guided by branding consultant

P e e et g o DUBLIN
“The Bay Area’s New American Backyard"~was recently !
selected by the City Council to reflect Dublins unpretentiously ambitious, casually
sophisticated style. The brand explores several Dublin qualities including a diverse,
thriving population; close proximity to major urban centers; and a robust network of
recreational opportunities and community parks.
In the coming months, the “New American Backyard” brand will be used to create
interest in Dublin as a destination for visitors, families, businesses, and events.
Residents can expect the brand into
an updated City website and future City publications.

GET YOUR GREEN ON FOR DUBLIN'S
32ND ANNUAL ST. PATRICK'S DAY
CELEBRATION!

Where else but Dublin would you want to celebrate St
Patrick's Day? Join the cammunity on Saturday and Sunday,
Mareh 14 and 15, froin 10:00 AM 10 5:00 PM, at Dublin Civic
Center for the St Patrick's Day Festival. The event features
three stages of Irish entertainment, plenty of Trish-themed

i commercial vendors,

and an authentic Irish
Tea Cottage serving freshly brewed tea with scones and
shortbread. Admission and parking are free. Dont miss
the Dublin Sister City Association’s Green and White Gala,
the Alameda County Firefighters’ Pancake Breakfast, the
Dublin Lions Club Parsde, and the Shamrock 5K Fun Run
Information s available at www.dublinstpats.com, or by
calling (925) 556-4500.

Business Spotligh

splatter

il o, o  rt el

Limited opportunities are now available to market your
business at an unconventional celebration of
the outstanding wine, diverse cuisine, and unique creative
culture of the Tri-Valley region.

Now in its fourth year, "Splatter” will take place on
Saturday, September 19, 2015, from noon to 8:00 PM in
the beautiful outdoor setting of Emerald Glen Park in
Dublin. This signature event includes live musical
entertainment, an Art and Culinary Marketplace, a Tasting
Pavilion, Mobile Food Trucks, games, and much more.

Event marketing at "Splatter" provides an opportunity for
your business to actively engage with the event audience of
15,000+ people, and provides an excellent opportunity to
connect your brand to potential customers.

For information about on-site event marketing
opportunities, visit Splatter or call (925) 556-4500.
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In This Issue

« "Splatter”
Sponsorship

e Call for Innovation
Award Nominations

« California Competes
Tax Credit

« Manufacturing Day

+ LabSTAR Voucher
Pilot Program

* Scoop Commute
Program

+ Business Seminars
Update
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TO LEARN MORE ABOUT WHAT DUBLIN HAS TO OFFER PLEASE VISIT WWW.DUBUN €A,

an IMAX theater, Dublin Ranch Robert Trent Jones, ]
laser tag, ice and a trampol

A ature
festivals — the St. Patrick's Day and splatter...not your ordinary D U BL I N
food, svine & art festial. There's truly sgmething for everyone in Dublin.

YOU'RE ALWAYS WELCOME IN OUR NEW AMERICAN BACKYARD
Explore our outstand riendly amenities, including our gorgeous
parks and hiking trails, quality shopping, wonderful international cuisin \

TO LEARN MORE ABOUT WHAT DUBLIN HAS TO OFFER, PLEASE VISIT WWW.DUBLIN.CA.GOV
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ECONOMIC DEVELOPMENT:
STRATEGY 2

* |Improve conditions for small businesses

— Action 1: Enhance current Development Services
practices
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CITY'S ACTIONS TO STIMULATE
ECONOMIC INVESTMENT

Economic Incentive Program
— Sales Tax Reimbursement

— Offsetting physical improvement costs of project with rebate of
new sales tax revenue

* City offering up to 50% of new sales tax revenue (over $10 million for five
years; over $50 million for 10 years)

Traffic Impact Fee Deferral Program

— Payment due just prior to occupancy rather than at building
permit

Fee Financing through SCIP Program
* Sewer Capacity Assistance Program
Small Business Assistance
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2015 BUSINESS OPENINGS
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PERSIMMON PLAGE

WH%LE NORDSTROM HomeGoods
FOODS  rack
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ECONOMIC DEVELOPMENT:
STRATEGY 3

* Position Development Sites to Meet Current and
Future Market Demand and Provide Necessary
Marketing Support

— Action 1: Partner with the Alameda County Surplus
Property Authority on the Eastern Dublin Transit Center

Site D-2: 12.1 acres (Office)
Site E-2: 7.7 acres (Office)

Site 15A: 11. 3 acres (Office)
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FUTURE DEVELOPMENT SITES:
EASTERN DUBLIN TRANSIT GENTER

SO RSN AREREN M'

'V TR

w7 )
7P Pk
S v
L
AT
2% .:"
= - = o ‘
- s - — \ = .
- 7Y = - - )
B o r w,e%m P W :

-& e ——— -*“' —

o 2 -~



TRI-VALLEY CONGEPT GAMPUS

We are pleased to introduce a unigue
opportunity in the East Bay!
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*‘TRI—VALLEY

? CONCEPT CAMPUS

Property Highlights

= 11.3 acres of land = |deal for a campus

« 400k sf of developable office space « Walking distance to BART

Checlk out the Website >
For More Information Contact:

JiM PETERSON TRENT BARMBY
SENIOR VICE PRESIDENT SENIOR VICE PRESIDENT =
TEL + 1 925 944 2164 TEL + 1 925 944 2151
JIM.PETERSON@AM.JLL.COM TRENT.BARMBY@AM.JLL.COM

LICENSE #:. 00886320 LICENSE #: 01837548
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http://cl.exct.net/?qs=5f356c5dd4123933e0e973b1407fb3da6fdb24f974e97dfa2dd6eb65dbcf004eb5b39a854d3274dc
mailto:jim.peterson@am.jll.com?subject=Tri-Valley Concept Campus Inquiry
mailto:trent.barmby@am.jll.com?subject=Tri-Valley Concept Campus Inquiry

ECONOMIC DEVELOPMENT:
STRATEGY 3

* Position Development Sites to Meet Current and
Future Market Demand and Provide Necessary
Marketing Support

— Action 2: Support Downtown Specific Plan Area
Property Owners’ Business Attraction and Development
Efforts




ECONOMIC DEVELOPMENT:
STRATEGY 4

* Expedite Development Progress Downtown and
Optimize Conditions for Entertainment Uses

— Action 1: Explore Potential Funding Sources and
Financing Tools to Advance Real Estate and Economic
Development
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DOWNTOWN DUBLIN: UPDATE

* Keys to Downtown Revitalization
* Major Vacancies Filled

* Tenant Changes/Expansions

* Facade/Exterior Remodels

 New Construction
 Anticipated Projects- Wifi, wayfinding, activities
e Public Investment




DOWNTOWN DUBLIN: PUBLIC INVESTMENT

* Infrastructure
— West Dublin BART Station
— Streetscape Project
— Extension of St. Patrick Way
— Rapid Bus Service

* Aesthetics
— Public Art Program
— Gateway Markers
— Directional Signage
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DOWNTOWN DUBLIN: UPDATE
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UPCOMING CONSTRUCTION:
BAY WEST PROJECT




FUTURE DOWNTOWN OPPORTUNITIES:
DUBLIN TRANSIT VILLAGE (PROLOGIS SITE)
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UPCOMING COMMERCIAL PROJECTS:
OPPORTUNITY SITES
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EAST COUNTY HALL OF JUSTICE




FUTURE PROJECTS

» Kaiser Permanente (Master Plan for Medical
Office/Hospital)

* Croak Properties
* DiManto Commercial (Tassajara and (I-580)







